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ATANTSANLTFY
001102  AMEIBINEIASYHNIDN 3(2-2-5)
Ready English
004101 Aavzlun1asiingan 3(2-2-5)
Arts of Living
125111 nanBmeaans 3(3-0-6)

Principles of Communication Arts

127110 prwdinlunnsniadeatasaaruuayn v 3(3-0-6)
Introduction to Mass Communication and New Media

127133 wallaassunaissduilmerans 3(2-2-5)

Information Technology for Communication Arts
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001101  A1slEnmning 3(2-2-5)
Usage of Thai Language
001103 awsanguglanning 3(2-2-5)
Explorative English
003202 mﬁmmiqﬁmwLmzﬁ'ummﬁm 3(2-2-5)

Health and Environment Management

125121 amfieniadeans 3(2-2-5)
Language for Communication

125122 WANNITUILaNANAUG 3(2-2-5)
Principles of Public Relations

122130 gafaiiiaedin 3(3-0-6)

Introduction to Business
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001204  NMEIBINEAININ 3(2-2-5)
Step UP English
002202  AIANNHTMUTITH 3(2-2-5)
Multicultural Society
003201  naReansiuasANARTA 3(2-2-5)

Communication in Digital Society

125211 nINARRBNLAZAE BN Ae AN 3(0-6-4)
Production of Audio-Visual Media for Communication

125212 AsAvenienisieans 3(2-2-5)
Psychology for Communication

128120  VANNITARTA 3(3-0-6)
Principles of Marketing
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004201 qmﬁﬂmwLmeiLLﬂm@ﬂﬂTuﬁmu 3(2-2-5)
Socialized Personality
002201  wallaalanian 3(2-2-5)
Citizen Mind by Citizenship
125221 nusmenuuunaiinuaziafffeiienisaeans 3(1-4-4)

Graphic Design and Multimedia Design for
Communication

125222  aanilne 3(2-2-5)
Speech Communication

125223  MANATIREMUN 3(2-2-5)
Principles of Advertising

146275 NHIBINqERBIETlNAR RS 3(2-2-5)
English for Communication Arts
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Laws and Ethics for Mass Communication
N9 B R AAEASD LN NRTIA
Creative Writing for Communication Arts
N199ANI9NITRDNITNITARIA
Marketing Communication Management
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Research Methodology
\wiTEgAERIIdeasiu

Introduction to Economics
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MARANNISANNSN1TRB AN
Communication Management Technique
nUEMIININENYe] Snanuel uadelRes
Image Identity and Reputation Management
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Major Elective
A UDNADN
Major Elective
A UDNADN
Major Elective
ANARNING
Free Elective
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3(2-2-5)
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125411 MMe9NUNLAIRaA1BINAYNE 3(2-2-5)
Strategic Communication Plan
125412 ﬂ’]‘i‘l.l%‘i/‘l’ﬁﬁ‘izL(ﬁﬁuLL@zﬂ’]‘iﬁI@ﬂ"l‘iT‘uﬂﬁ’J:ﬁﬂq@ 3(2-2-5)

Issue and Crisis Communication Management

125413 §HNUI 1(0-3-2)
Seminar
125414  AN990459ANIANNSANTABENS 3(2-2-5)

Communication Campaign Management

125xxx  ABBNLEAAN 3(2-2-5)
Major Elective

125xxx  A%BNLEAAN 3(2-2-5)
Major Elective

XXXXXX Y UNBNLAS 3(X=X-X)
Free Elective
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125421  nMSRN9H 6 nusfin
Professional Training
125422  @wfiafinuen 6 sfin
Co-operative Education
125423  ANqaRnNEENTY 6 Hsfie
Independent Study
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