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AMBEUIYSIEIUN

001101 mstimunive 3(2-2-5)

Usage of Thai Language

n1sfeanadaedn o8 nrsusisdsslen e uazlamisTunnealne nssulanandrdyannnisite
WAYNITEIH NI EILNEaNTIN N19R7UAITH LAENTUEAIAIHARRNNEE NS A e s aw

Communicative skill through word, phrase, sentence, idiom, and prose in Thai language usage, identifying main
idea from listening and reading, paragraph writing, brief summarizing including thinking expression through the use of

appropriate Thai

001102  AMWIBINGELATUNNIDN 3(2-2-5)

Ready English

Ardwiuazlaensaintendenge wannistEntundongueentsils wa 81 @eu 19wt
nendengeingRmszendu Tun mauu:ﬁﬂmmmumqﬂmﬁ'u A1TAEUSLLAZNTUTINEN19ITYTId N15aH
7179 NTUBNNILALNTTINUNULAUNIG mmuwm?u%mmmi ﬂ"l‘j@ﬂﬂ%@auﬁﬁ UAZNITNAIIAT

English vocabulary and grammar, fundamental English usage in listening, speaking, reading and writing,
development of English usage for daily-life including getting acquainted with someone, accept and decline invitation,
direction giving, direction asking and direction planning, conversation in restaurant, smart shopping and saying

goodbye for someone

001103  mundsnquglanniig 3(2-2-5)

Explorative English

yinuznEAanguinunaie wa s @eu ddwinaghensallunnsfossnusanisalsineg b
UFUNEINA TﬁLLﬁ N9 HUNTLANNG ﬂ’]‘i@’rﬂ\‘iT‘NLLiN Nmﬁmwﬁl,ﬁm ﬂ’?‘iT‘Vl‘jﬁWﬁTuﬂ"l‘iﬁlﬂﬂ’?‘i‘jZ%d"lx‘i
Uszne nstEntensengulnaundn Usznirssaundn nnadlosns o4 supsaaAiglas AANING N9
dinsintulsouss niassunemnnsallifsuszasd naaumnhumidsuanissinlssmuamiauuunyuen

Skills of English language: listening, speaking, reading, and writing, vocabularies and English grammar
for different situations in communication and effectiveness in international context including trip planning, flight and
accommodation booking using internet, international phone calling, communication in airport, airport announcement,

communication in customs and immigration, communication in bad situations and party



001204 AMWIBINGEAINTIN 3(2-2-5)

Step UP English

Fdwinndanguiliiediostudiaaauazdehdinszdn i ndnnslnendengulunieils ye
dni Bou Taur nadenusd nadenaglanaenie nasmuazdenenting NaEUNTINLAZAT19 N9
Aamuaznisiausdeyaiidulstloniiansfnuuazeidn

English vocabulary related to news and media in daily life, English usage for listening, speaking, reading
and writing including e-mail, summarizing from media, news reading and sharing, data interpretation from graphs

and tables, interpretation and information presentation for further study and future careers

002201 waiiaelaaan 3(2-2-5)

Citizen Mind by Citizenship

s uwmmmmﬁqﬁﬂmwwLﬁmfuﬁmunﬂﬁ:ﬁu Fp8181 FHNAIBITUE AMNNATYTY WAL BT
Uszanauilng a385950mneBn@n naUSuiadinfuntsAsnul aane e ANLAs TR ITH LA NI A MATWY B
Yusaanlan

Rights, roles and duties of citizens, volunteerism, public consciousness, gratitude, citizenship and

democracy, professional ethics, the changing society, cultural appreciation, adaptation to social and cultural changing

002202  RIANWNIMUETIH 3(2-2-5)
Multicultural Society
NppdiuFInN FoANNTmMUETIH NITTANITDARKAZAMHTUILTI IWTIANNTRUETTH NTTUANTT
WasuasTudianuazimusssnlan 818m AENAINNANENNEIANLAY S MWEITHYaNTiasiung 4 NA

FINTANZYTERZHNAINYTIREN LN

Man and society, multicultural society, bias and violence management in multicultural society, social and
cultural trends in global, ASEAN, social and cultural diversity of Thailand’s regional, Phayao and University of Phayao

dimensions

003201 nTSRENTSIHRIANADIIA 3(2-2-5)
Communication in Digital Society
deI = -4 -4 o o =1 1 o/ a an o
pnELgmalulad :dnued sensinag warszuueEetng wIRNINIBNATEgAAAAYIA §3N9TH
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Fundamentals of technology: hardware, software and networking, innovation in digital economy, electronic
commerce transaction, office automation program and software application for multimedia production, search,
screening and selection data for work and daily life, communication through online social networking in accordance

with ethical and related legal regulation

003202 msé’ﬂmsqﬂmwmzﬁ'mqm’mu 3(2-2-5)

Health and Environmental Management

WaAAFIUGIAINLAERIUIAFEN NazquAINANY AR 8190l Taduiifinasiagunin nsiiaTz
LAZINUALNFS U sEuE A guaIn nandosiganniudindazdntu anudnisasndsensuniiy
guaw Bvnisuarniseaninasnie lsaszunn Tsafindenianadniug gifnanisesies nssuilerdy
fURNY Au559HE0 AN e e VTG oL IE P L nsdanIsuazILTUBEZUAZ NS TENAIN
peilsendn

Concept of health and environment, state of health, mental, emotion, health factors, analysis and
planning of healthy consumption, dialy-health product, relation between emotion and health, recreation and
exercise, pandemic, Sexual Transmitted Infection, traffic accident, planning with accident, natural disaster, water

management in daily life, waste processing and environmental saving

004101 Aadztunisaniingia 3(2-2-5)

Arts of Living

nssEsusstianate neRaimsngazANTILIMNsEENETn nsfiunonTume ez
NANLATEIAINBLNEY N1TANRNBIRAsuNIAALATEAAaNaNEY NTXUIUNTTAATILIN ARTIATIER AR
FENATIA NITATUANUAZNITIANITBITHEL

Inspiration making, goal setting and life planning, appreciation in self value and others, goal setting in

life and planning, fundamental of sufficiency economy, lifestyle concept of sufficiency economy,thinking system,

positive thinking, analytical thinking, creative thinking, emotion control and management

004201 qﬁﬁﬂﬂﬂ‘wLmzﬂ'ﬁuﬂm@ﬂﬂ?uﬁ'dﬂu 3(2-2-5)

Socialized Personality

ANNANATYIBIYARNATN NITLEINFEZNYARANIN NITHAUIYATNNINTINANY 3797 9 w9em
Fanaganne vinsznianalufigue goidnuoeifesafmusndnuaiaesunAngidenzien nsagoniiv
My nsUsuialuAundsannauazfaanlan

Important of personality, personality development, personality development of physical, verbal, mind,
manner, Thai culture, public communication skills, desired traits relating to University of Phayao's identity, living in

a society, self-adaptation in the Thai and global social context



122410  NNIFIANIINIWEINTHYUE 3(2-2-5)

Human Resource Management

A9N9912DINTTANIININYINTHUBE N1FIUKK ATBBNLULNIH A1TIATIERU NTETINIUAY
NMSAREBNYARINT N1TRNBUIHLATNITAMM Arnauunuazialszlond n1sUsufiunantsufifen
15999 TaUAZ AN NIHTHAIFI9IW anInuseeu adaRnisuazanlasndeTunisyinen n1sdanns
vinensuyed iugsfiaszsiulan

Human resource management activities, planning, job design, job analysis, staff recruitment and
selecting, training and development, compensation and benefits, performance appraisal, motivation and

engagement, labour relations, safety and health, global human resource management

123110 ‘L;lﬁlﬂ’l‘i’iﬂ‘i‘iﬂﬂﬁ‘i‘l’i’r]\‘lLﬁﬂ’JLL@ZU%ﬂ’I‘S 3(3-0-6)
Tourism and Hospitality Industry
fenn Ao ATamnniseesniavisadien ﬁmuﬁwﬁﬁ?%?uqmmmmwmﬁmu‘/‘imumu‘%ﬂfﬁ
ﬂ\iﬁﬂ‘izﬂﬂu‘fjﬂ\iﬂq@]ﬂ’iﬁﬂﬁ‘iuﬂqiﬁﬂdLﬁﬂ’]LLZ\]ﬁU%ﬂq‘i Wﬂﬂ‘im’m‘ﬁLﬁﬂ%‘l«é@"lﬂﬂqﬁﬂﬂ\u‘ﬁﬂ’] ;i‘lJLLllllﬂﬂdﬂq‘i
vipufigniifuszmalng sednsiifendasiuniaviaadien m'ﬁfmLLNuﬁwmqmmwﬂﬁNmﬁVimLﬁm 910
HNN@\T’U@Q&W’W%}? LACLBNYNH LLﬂzﬂﬁ‘iﬁﬂﬂdﬁu@ﬂNﬂ’?uﬁ
Meaning, history and the evolution of tourism industry, technical terms, components of the tourism
and hospitality industry and theories, impacts, types of tourism in Thailand, related organizations and developmental

plans from government and private sectors and field trip

123111 AmaneuwasAadyiunisuinis 3(2-2-5)
Psychology and Art of Services
n3andaes wafinssunyed nnshinsie uazn1stiLENNT aimmyeRnaTWIAINENI] NsyA
N15UANNTY NNSUERIDEN N3EINN58 MBI HUEN1S nsflUfauTuETuN15U3N15 nsadneanlenasnig
TivAns uasnaudluifayvnsineg ensfiinafinsadassuazmsbisns
Self-understanding, human behavior, service and communications, personality development: speaking,
dressing, expressing, etiquettes and mannerisms of service providers, solving problems during the services and

communications



123112 WHAIISWEnsNenTsYiaaiien 3(2-2-5)

Tourist Destination

AAmANE B9ALsEnauAdn unaevinaien édﬁﬂ@(ﬂ?@%’l’]x‘lﬂﬁii’iﬂﬂLﬁﬂ’lLLﬂ:ﬁW%W?ﬂﬂﬁﬂ"ﬁViﬂﬂL‘ﬁ?.l'l
ponANRugsEndenRmansfuniaieniion  Uazinnaasunasminginaniaviesiieaiedussanend
UsziRmansuazlusnnd Aaldmusse gRmansniaviasiien undwinaieaddnyluusdazgininas
Uszmalng uwiasigafisnluriesdunasiuiidenla AFNUIEWMADNTYN LATTLAUAINS AasaTuilyninie
HNANFENUY Lmeim{%’ﬂﬁwé'wmmvimLﬁm

Definition, elements of tourism destination and relationship between geography and tourism, type of
tourism resources such as natural and history and archeology, culture, tourism geography, tourist destinations in
Thailand, local tourism destination and related area, ASEAN and international countries, issues or impact and

conservation of tourism resource

123113 dszdRmansine lusimafuasiszifrmansanls 3(3-0-6)
Thai History Archaeology and Arts History

Woannn1amednulusioad UsedRmansdianuasimusssnsastsemame UssiRmansaayy
seusiadeneudsrTRmansaudeaieSanlnauns Afunumsenineinanisvisafieadssnndss SRmans
TusuAfuarimusssNasUsTma g

Development of archaeology, social and cultural history of Thailand, arts history since pre-history period
until Rattanakosin period with the impact on historical archaeological and cultural tourism resources of Thailand
123120  Asvieainaatteddiu 3(2-2-5)

Sustainable Tourism
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NNITANTNENEINTNNTVBITE NIRRT B Tigasned sy

Meaning, components and principle of sustainable tourism, types and formats of sustainable tourism,
guidelines for the tourism resources conservation, sustainable forms of tourism-related businesses, tourism

resources management, sustainable tourism development planning

123214 Qiiﬂﬁu‘iimﬁﬁqﬂwLL@%ﬂgWN’IEI??’TW%"Uﬂ"ﬁViﬂ\‘ILﬁﬂ’]LLﬂSﬂ’T?TﬁQLL?N 3(3-0-6)

Professional Ethics and Laws for Tourism and Hotel
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fanng ngvsneiiaiulnll Rwandes lusimanu Tusndng aasraungraneifaaiuusesm
Roles and responsibilities of tourism and hotel business towards clienteles and society, concept of

business and professional ethics, moral problems and developmental solution and ethics for services, law relating

to tour operators and tour guides, law relating to hotel business, roles and responsibility of bureau of tourism

business and guide registration, consumer protection law, law relating to taxation and customs, law relating to

forestry, environment and archaeological sites and antique, and labor law

123215 wqﬁﬂssuﬂ’ﬂvimLﬁmummsﬁ'@ms"ﬁw%’muﬁssu 3(3-0-6)

Tourist Behavior and Cross Cultural Communication

Ustiamuazdnuaizzasinveafien ussgelalunisviasiiies anuaendouazauonalanes
sinviasiiien gﬂLLuumﬁLﬁumwimLﬁm :g‘uLLuwmﬂ‘J:mumﬁﬁmﬁu%%@u‘%mﬁmamﬁvimL‘ﬁm WEFINT T
m‘sviml,ﬁmmmqamq m‘s%}@mﬁw5wuﬁiiuTuﬁﬁuLﬁﬂqﬁuqmm%ﬂﬁﬁw%mﬁ Wqﬁﬂﬁwﬁﬂﬁ@\uﬁﬂmm
ArdEyrR nadiAnEReatunsRnsdefemauaznmautifiynisinsiefoans

Types and characteristics of tourists, tourism motivation, expectation and satisfactory of tourists, form
of the decision to purchase travel services, life span behavior, cross—cultural communication in the service industry,

tourists behavior of nationality, case studies on communication and problem solving

123221 MRANNI9IANTSEINAYIBTIEL 3(3-0-6)

Principles of Tourism Business Management

ANV UTEInN FULLL UAYN13ABIANTYasgINaviaaiien IEn1sueaynndsznaufian1agsie
vieuiign NN mNAIMHIENISANEKIN A199RnNTAEed Avnidessiudun1Tnatndmsugsia
! ldl a [¢ o ! Ad ! a v
Vingiign n9aATIzAtlaynn Lmzﬂ@@ﬂm\m nananaqIne LL@:Lmeﬂm‘jLLﬂf"ﬂﬂmm

Meaning, types, forms and organizing of tourism business, permission of tourism business formalities,

target imposition, operational managemnt, fundamental marketing for tourism business, problem analysis and

business factors affect, solutions

123230 \‘l’l‘HL‘i’lﬁﬂ’lﬂLL@S‘ﬁQﬂiiN 3(2-2-5)
Festival and Event

AMNNNE UFenn ;jﬂLL‘LIU?J@QL‘VI?Tﬂq@ Uszinell 30830 warfandad N19UINITIANIT NITRAA

AMFUNIFIAUINANIRFNNT] NANTENUYBINITIAUNANIG



Meaning, types and styles of festival, traditions, way of life and activities, management, marketing for

festival management, effect of festival management

123240 qiﬁ@msﬁﬂﬂsz"qu Wnssenis LL@Zﬂ’I‘S‘Vi@\?Lﬁﬂ’]LﬁﬂLﬂ%‘i”l\i’?@ 3(2-2-5)

MICE Business

ArwEideedn Anddny wiissuuazasAnsfifieatdes Tassadnenedng winfiaanusuRayey
sUnuLuazszIneeIns RuAnsraegsianisdnlszegs mavissifiaiieiiuansda uaziingarnns fom
uazuHaneNIsui il a53enusIneesfisznaugsia

Introduction,  significance, departments and organizations related, organizational  structure,
responsibilities, kinds and types of services of meetings incentives conventions exhibitions business, problems and

solutions, ethics

123322 BANNSNARWNAT 3(2-2-5)
Principles of Tour Guide
Henvesdanwer mﬁﬂme‘ﬁmmﬁmmqﬁﬂ@mﬂﬁﬁﬁ ﬁ%m‘jLLmuwmwwﬁqﬁﬂmﬁmmm N9
St Eazaanurinvieaien ﬂ’ﬁ@]LL@ﬁﬁuﬂQWNﬂﬂﬂﬂﬁﬂﬂﬂﬁﬁﬂﬂ@ﬂL‘ﬁ?_lfl mﬁﬂ'ﬁm\amﬁvimLﬁmﬂm%gum
@ne nMuflatigmanizniin snfeuuaziiniafuniaitasnarenndng nalgameiunaibacdiu
ANNEATUNIAN TINUETIN (e gﬁﬂiyiyqﬁméuﬁﬁqﬁmmﬁm
Definition of tour guide, good personality and ethics, duties and roles of tour guides, facilitating and

tourist safety, tourism organizations: government and private sectors , solving problems, the implementation of

immigration regulations, related law, first aid, knowledge in Thai cultural heritage, importance local wisdom of

Thailand

123323  WANNISIANISISIUTH 2(2-0-4)
Principles of Hotel Management
ATmunisresgeannaanlsouss Tassasneeenisuines nnsdasnesnu ninfiuazaay
SuRPraUIDIdnesingg N1sAUANAaNIslseusH Ulaune Wnsne nnsafinnng ﬂgwmmﬁmﬁumﬂvméﬁ
N1T8NBINSTNINN ukavuf [diaunngas
Development of hotel industry, structure of the hotel business, distribution of work, duties and
responsibilities in each department, managing hotel activities, policy, work targets, laws covering setting up hotels,

hotel personnel etiquette, guideline for problem solving



123324 SIRUINISAINAT 3(2-2-5)
Front Office Operations

AsEIREaTUgAIINTITIRILGH Uszimansiiinuaauasiiasin naudngugnn nsdnesdng
YBILHINTHUENTAIINN YARNAINAIMFUEYINsUENTdauntin unuam wiinfia usuRnrausaunun
FanFl N1UaEEIUTLLALNFN9T T TuBIANTuAZUENEIANT 2999289n19 ILEN1S n1aduTnadmid nns
d1smetianin nssmzdengdinin nstiudnissmndnadnin nsdewsmnaneiieldinin nisdnszuuas
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Knowledge of accommodation industry, types of lodging and rooms, guest classification, organization of
front office department , professional personality for front liners, roles and responsibilities, co- ordination of insiders
and outsiders, cycle of service, telephone handlings, room reservation, guest registration , occupancy service,
correspondence to in-house guests, departures and cashiering, hadlings complaints, cross culture communication,

safety and security for front office operations, technical terms used in the front office department

123325 @ARINTINNTTIRASLINENTSYIBLET 3(2-2-5)
Transportation Industry for Tourism
USZNYINITIRRILALNITANUIAN BIFUTENDUIBINITUUEY NITIURINNUN 1N LATVINaINIe
ANgifiafugReansniadu nsdnsssraasesduiagssuudnamauuudngda nisaussdmiugUuuy
o :
mavisadien i
Types and elements of transportations, on land, water, and air, knowledge of global indicator, airline

ticketing reservation by Global Distribution System (GDS), transportation for modern tourism

123326 WANWAZIGNITIAUNTYT 3(1-4-4)
Procedure of Tour Operation

PANNITIANITUSENYVIBIFIET T8N1997 WITET NI19871 LAZNISUULNRTILEASE RN Tie
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Principles of travel agency management, the procedure of tour operation, reading and writing travel
maps, organizing travel routes, exploring and contacting other business related to tourism, writing techniques for

travel programs, profit calculation, recreation arrangement and field trips



123331 N1SINRKRIRININISUAE NS Tien 3(2-2-5)

Planning of Recreation and Tourism

ATHMHIEY NANNTT UWATBIALTZNDLIBIANGN N1991UNITINHINITUALNNTYIaafien ATiA
FBnnsdnfanasninniadinsing fideafunisviaaiien Tnsewisineztugmniadudindmnnia ans
ANIUANNNTE AN TIHITIWINNTUAY NIV BI N7 ABIAINTTH 181 EINNNTHNN N1FRDATNNY UaY
mMaspnsffuasmunisien1svisadien

Definition, principles and elements of planning of recreation and tourism, technique of recreation for
tourism, recreation leadership skills, planning and recreational activities management for tourism eithergame leader,

interpretation and recreation area management for tourism

123332 qsﬁwimlﬁm’quﬁu 3(2-2-5)

Community Based — Tourism Business

AmrnsuAENANINgAEIAUNIITANTT wargaRavienisnyuy AU enanIadAnng
wﬁﬂﬁcfum‘if:v’mmﬁcfuqﬁﬁ@vimLf/‘}m mw§Lﬁﬂaﬁufuﬂqﬁé’ﬂﬂqﬁﬂqﬁm@ﬁc-wimLff*im N7199AN13N13[W N3
TANTITATANAUINM N1TTANTNINENTH L

Evolution of concepts and principles of business management and community based —tourism
management, generality of community management resources, functions of management: planning, organizing,
leading and controlling, introduction of marketing, financial management, operational management, human resource

management

123333 3ﬂLLUUﬂqsﬁﬁaLﬁﬂqﬂsﬁ'ﬂ?wsi 3(2-2-5)

Modern Tourism Styles
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Types and forms of modern tourism, tourists behavior in the current and future trends, tourism activity
in the modern style, application of technology for modern tourism, the factors affecting the change to modern

tourism

123341 9IRHUNTITN 3(2-2-5)
Housekeeping Operations
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Characteristics of housekeeping, personality of housekeeping department, organizational management,
role and responsibilities of housekeeping, safety and security of housekeeping, housekeeping documentary, co-

operation with other department, guest communication and service

123342  ARUzn1sHANLASEIRN 3(2-2-5)

Art of Mixology
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Responsibilities of beverage department, bar equipment and tools, types of alcoholic drinks in service
operations, principles of mixing drinks, drinks decorations, cocktail and mocktail creation, raw material selection,

personality for mixologist

123343 msé’v'ﬂﬂ'l‘sfg‘sﬁ@miﬁu 3(3-0-6)
Aviation Business Management
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Airline business management systems, airline code and airport code, the GMT times, airline ticket

reservation system by Global Distribution System (GDS)
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Development Strategic in Tourism Hotel and Hospitality Industry
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Process of strategic for business unit, concepts of creative strategies, factors for decision making process,
applying knowledge of management, marketing and accounting for tourism industry, strategies for tourism, hotel
and hospitality industry development, communication management, domestic and international tourism network

management
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Seminar
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Analysis and discussion topic related to tourism hotel and hospitality industry and forms of seminar

arrangement

123429  MUZNITBMITURZLATBIAN 3(2-2-5)

Food and Beverage Service
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Evolutionary and history of food and beverage service, roles and responsibilities of food and beverage
department, proper manner and personality, knowledge of western food, table settings, process of table services,
relevant equipment, menu planning, dinning etiquette, wine and beverages, principles of mixing drinks, managing

banquets, food safety and hygiene

123434  msAsaianisviaaiios Tsusa UREAANINNTTHUZNS 3(2-2-5)

Research Methodology for Tourism Hotel and Hospitality Industry
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Importance and significance of tourism and hospitality research, characteristics and scope of tourism
research, researcher ethics, research process and procedures such as researching problems, research
objectives,researchers hypothesized, research design and methods, sampling, data collection methods and data

analysis, and finally, research conclusion and findings in a presentation of tourism and hospitality

£
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Catering and Banquet Management
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Types and forms of on-premise and off-premise catering and banqueting, techniques of catering and

banquet creation, aesthetics in catering and banquet, food, drinks and service arrangement, staff personality

123450 NTSHNIN 6 Wianfin
Professional Training
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Training, learning, gaining experience, in tourism hotel and hospitality industry in private or government

workplace

123451  anfiafnu 6 MHanfin
Co-operative Education
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Training, leamning, gaining experience, in tourism hotel and hospitality industry in private or government

workplace, and project

123452  AYSANYIENTS 6 niagfin
Independent Study
nafuain n1ssausandeya Mede n1alaened mMadeuseau makuarsuarefileell
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Studying, collecting data, researching, analyzing, report writing, presenting and discussion in Tourism

Hotel and Hospitality Industry

124332 mstgydamsuglatdsindn? 3(3-0-6)

Accounting for Non-Accountant
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Importance of accounting in everyday life, organization forms, transaction analysis for service business,
merchandise business, industrial business, taxation, financial reporting process, budgeting, financial reporting

analysis



142111 audwienisiesns 1 3(2-2-5)
Chinese for Communication |
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Four basic skills of Mandarin Chinese including speaking listening reading and writing, the Chinese
phonological system through the CPA (CHINESE PHONETIC ALPHABET) system, writing Chinese character

systematically, learning 300 of daily-life words and expressions, basic conversation and basic Chinese grammar

142112 mundmienisiass 2 3(2-2-5)

Chinese for Communication Il
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400 daily-life words and expressions, continuously from Chinese for Communication |, practicing
pronunciation in level of multi-syllable word, phrase and sentence, learn the basic grammar of sentence structure;
the “shi” sentence structure, the sentence with verbal structure, the sentence with adjectival structure, the sentence
with nominal structure, the structure of interrogative sentence, the usage of localizers, telling the time, the structure
of optative verbs, the functional word for the perfect aspect, and practicing the writing of Chinese character more

influenced

142211 aunAuwiRean1siasis 3 3(2-2-5)

Chinese for Communication llI
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Continuously from Chinese for Communication Il, 500 daily-life words and technical terms, learn the

usage of Chinese currency, the complement of degree and directional complement, the structural particle, the



reduplication of monosyllabic and dissyllabic adjectives, structure of indication the progressive aspect, the particle
emphasizing past experience, the reduplication of dissyllabic verbs, the sentence with verbal constructions in series

indicating the means or purpose of an action, several prepositions and conjunctions use in complex sentence

142362 punAwiagsfanisvieaiies 3(3-0-6)

Chinese for Tourist Business
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Study and practice in Chinese vocabulary and expressions in tourist business such as a using Chinese
in hotel, hospital, travel agency, restaurant, department store, and a using Chinese in transportation system such

as airplane, boat, train, bus, emphasize practicing listening and speaking skills on simulate situation

142461  AUIARFMTUNARNAT 3(3-0-6)
Chinese for Tour Guide
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Study in articles about history, culture, and tradition of Thailand in Chinese language, in order to be
able to discuss and describe important topics in tourism both regionally and nationally with actually practice as a

tour guide at selected sites

143381 vinwzanuadu 1 3(2-2-5)

Japanese Skills |
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Introduction of Japanese characters: Hiragana and Katakana, practice in how to pronounce sounds in
the Japanese language correctly; and basic Japanese structure to be able to introduce oneself and have a

conversation in daily life

143385 vinuzanudiu 2 3(2-2-5)

Japanese Skills I
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Basic Japanese structure at a higher level and practice in 4 skills of Japanese language emphasizing on

listening and specking skills

143384 msauwmmmzﬁﬂu 1 3(2-2-5)
Japanese Conversation |
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Practice in listening and speaking skills in daily-life conversations emphasizing on correct pronunciation

and the ability to carry on a conversation with Japanese people in given topics

143481  vinwzaundiiu 3 3(2-2-5)
Japanese Skills Il
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Complex Structure of Japanese language and practice in four language skills emphasizing on listening and

specking skills

143482 NSRWNRIATEIYLYN 2 3(2-2-5)
Japanese Conversation I
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Practice in listening and speaking skills in daily-life conversations in order to be able to listen to and
speak Japanese efficiently, emphasizing on how to select words and expressions that are natural and appropriate

to given situations

146131 mundenquianisiaas 3(2-2-5)

English for Communication
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Listening and speaking in English, vowel and consonant sounds, stress patterns and intonation in both
word and sentence levels, understanding conversational language in words, details, and gist, making response to

the conversation in proper way
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English for Business Communication |
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Business documents; writing for business communication; e-mailing, faxing, writing memorandum

and business letters; composing curriculum vitae; giving a job interview

146372  AENBINGUINBNSVIBNTYT 1 3(2-2-5)
English for Tourism 1
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Important vocabulary for the profession in tourism, using English to communicate and provide services

in tourism business, history, culture and traditions related to the tourist attractions in Thailand
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English for Hotel Business
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Basic vocabulary in different hotel sections, knowledge about document written in English used in hotel,

listening and speaking skills in various situations in hotel, reading and writing general documents used in hotel

146471 pawndsnguiianisviaadien 2 3(2-2-5)

English for Tourism Il
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Complex vocabulary and expression for providing services in tourism and hotel, writing important
documents in hotel, solving complex problems in situations taken place in tourism and hotel, presentation and

explanation of history and importance of tourist attractions in the country in real places
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Fundamental Information Technology in Business
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Introduction to information technology, internet, search engine, introduction to operation system
software application, word processing program, spreadsheet program, and presentation program in business,

etiquette in using computer system for operating business
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