=1
LKA

136711

136712

136713

146700

136714

136715

136716

1367xx

=
LHHNTITANYILULLNG 1 LUU 1 (2)

AW 1

ANANTSANEIAN

wafnuasgEnsTanIsnsiesdisauarlsausy 3(3-0-6)

Concept and Theory of Tourism and Hotel Management

719919 LLNHLLN%W@J%"Iﬂ’]‘jVIIE\‘ILﬁf:l’]LLﬂﬂ?‘N I

3(2-2-5)
Planning and Development for Tourism and Hotel
TeiiaURFI TN TIANPNENS 3(2-2-5)
Research Methodology in Social Sciences
NENEINgEUULENEMTUTTALTARFANED 3(3-0-6)
Intensive English for Graduate Studies (isfumdag fim)
594 9(3) nuaufin

AMANTSANEIUaNe

NALNTFINAYID Aeauazlaausy 3(3-0-6)
Strategic of Tourism and Hotel Business
wofngsunIvinufsaiinn dmusaen 3(2-2-5)
Cross— Cultural Behavior in Tourism
madnnisdiayadmiunisdninlaluntavieadiatuaslsues 3(2-2-5)
Data Management for Decision Making in Tourism and Hotel
A aniaan 3(X-X=X)

Elective Course

I

12 Bugfn



1367xx

136741

136717

136741

A UDNLADN
Elective Course

FNYINWE

Thesis

KAL)

AU
Seminar

AngAnug
Thesis

I

A9 2

ANANTSANEIAY

AAn1sAnYIdany

3(X-X-X)

6 Wi

9 AU

1(0-2-1)

6 MUY

7 AULAR



= =
LHNHATISANYILUULNG 2 WUU 2 A1ANISFANYI

AW 1

P= 2
AANTIFINY TGN

136711 wHaRnuAzNgEInTdnnIsnviasieauaslausn 3(3-0-6)
Concept and Theory of Tourism and Hotel Management
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Research Methodology in Social Sciences
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Strategic of Tourism and Hotel Business
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Concept and Theory of Tourism and Hotel Management
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Concept and theory related to tourism and hotel, concept and theory related to
tourism and hotel management, elements of tourism and hotel, trend of tourism and hotel, managerial
techniques and assessment for effective management in the tourism and hotel organization, models
for management applied in the hotel and tourism industry, law and ethical issues related to tourism

and hotel
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Planning and Development for Tourism and Hotel
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Principles and procedures of planning for tourism and hotel development in whole
system, tourism environment assessment, principles of development for tourist destinations and
lodgings, strategy plan for tourism, direction for project monitoring and evaluation, roles and co-
operations between government and private sectors in integrated tourism development systemically,

hotel strategic planning, practicing in the tourist destinations
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Research Methodology in Social Sciences
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Principles, research targets, research ethics, research scope in tourism and hotel,
research problems determining, research objective setting, conceptual framework design, research

methodology, research samplings, data collecting techniques, data analysis, research presentation
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Strategic of Tourism and Hotel Business
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Structure of tourism and hotel business, tourism and hotel business forms, situation

analysis that affecting the tourism and hotel business, budget and project analysis of the tourism and

hotel business, creating customer satisfaction, creating competitive advantage for the tourism and
hotel business, entrepreneurship establishment, factors analysis for tourism and hotel marketing,
market targeting and positioning, customer behavior, marketing strategies to achieve sustainability,

marketing plan, tourism and hotel products development
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Cross- Cultural Behavior in Tourism
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Diversity of nationality, motivations, values and perceptions of cross—cultural tourists,
expectation and satisfaction of cross—cultural tourists, cross—cultural tourist behavior, factors affecting
tourist-host interaction, cross—cultural tourism interpretation, creating cross—cultural tourism

experience
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Data Management for Decision Making in Tourism and Hotel
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Principles of data management, quantitative and qualitative data management in

tourism and hotel, scope of content of data analysis, statistics for decision making, analyzed data

applications
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Seminar
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Studying, collecting data, analyzing and synthesizing, report writing, presenting, discussing
and answering question in tourism and hotel management
136721 Asaanisviaaiiaatteseiin 3(3-0-6)

Sustainable Tourism Management

AITHANTE Wﬁﬂﬂ’]’iLL@Z@GﬁUﬁzﬂﬂ‘U‘ﬂﬂGﬂ’ﬁViﬂﬁLﬁ%l’!lﬂ%i’l\i?flljﬁﬁu ?JULL‘LI‘LI?J@QﬂW’ﬁ
vieafien agnededin nnstadnanEantsatunissessuinvieadien nssantstudiienns
vieafienndnediadin nsdamatinvesfisaiensvieadiasagnediedin nsfldawsanTunissnnis
mavieadienaginediadin

Meaning, principles and components of sustainable tourism, forms of sustainable
tourism, determining the tourist carrying capacity, site management for sustainable tourism, tourist

management for sustainable tourism, participation in sustainable tourism management
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Cultural Tourism Management
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Meaning, types and values of cultural resources, concepts, principles and elements
of cultural tourism, cultural resources conservation for tourism, tourist management in cultural
destination, amenity management in cultural destination, creating cultural tourism experience,

cultural tourism interpretation
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Nature and Adventure Tourism Management
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Concepts, principles, elements of conservation tourism in nature area,
analysis potential of nature and adventure tourism resources, classification of natural areas, recreation
opportunity spectrum, nature interpretation, caring capacity and monitoring and evaluation system

in natural destination, practicing in tourist destination
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Community Based-Tourism for Entrepreneur Business Management
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Evolution and principles of business management and marketing for
community business based-tourism, resources , community context for resources management,
process of tourism business management, fundamental of tourism marketing, financial management,

operations management, human resource management, ethics and sustainable
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Modern Tourism Management
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Types and forms of modern tourism, tourist’s behavior trends in the future, factors
affecting change to modern tourism, tourism activity management in the modern style, creating

modern tourism experience, using social media with tourism
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Design Planning and Development for Hotel
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Process of designing, planning and development for hotels, guestroom and public
areas design, operational system within hotel, format development for hotels in future, landscape

design for green hotel or environmental friendly hotel, law and act related hotel business
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Accommodation Management
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Basic concepts, lodging administration process, operational planning process,
category and organization structure for accommodation management, developmental process in

service quality for hotel, standardization in accommodation business
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Tourism and Hotel Innovation
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Concepts, learning, structure development of tourism and hotel product , model of
tourism and hotel service in each era, guidelines for creating tourism products and travel, application

of tourism and hotels innovation in situations, green tourism and hotel
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Modern Human Resource Management for Tourism and Hotel
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Concepts and principles of modern human resource for tourism and hotel, job

analysis, human resources planning, recruiting, selection and installation, compensation, motivation,

development and training, performance appraisal, health and safety for tourism and hotel, modern

international human resource management for tourism and hotel
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MICE and Event Management
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Situation, trends and opportunities on MICE and event management; marketing
aspects, human resources management, preparation and presentation of proposals, procedures for
MICE and event program, budget, activities for delegates and spouses, coordinate with the

stakeholders and management planning for uncertainty situation in MICE and event
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Creation of new knowledge with the systematic research process, problem solving

and publishing in topics of tourism and hotel management

136751 ASANYIARAIIAIE LD 6 wiagfin
Independent Study
n13ANA41 N1TTauTandiaya N5 NMTAATITALATRAATIEY N19LTeuaneeY
mMaENs wareAlse nsHeuns Baiannediunissanisnisvisadfisauaslseuss
Searching, collecting data, researching, analyzing and synthesizing, report writing,

presenting and discussing in topics of tourism and hotel management
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Intensive English for Graduate Studies
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Academic English, types of reading texts, analytical reading and writing, paragraph
writing, essay writing, expressing critical opinion towards reading texts through speaking and writing,

using technology and electronic data base, citation system, and writing citation
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