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Usage of Thai Language

n1sRaafaeAn 98 mausslazlon dwan uwarlamnstuneaenissulanans
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Communicative skill through word, phrase, sentence, idiom, and prose in Thai language
usage, identifying main idea from listening and reading, paragraph writing, brief summarizing including

thinking expression through the use of appropriate Thai

001102 AEIDINGULATLHNS DN 3(2-2-5)  Ready
English
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English vocabulary and grammar, fundamental English usage in listening, speaking,
reading and writing, development of English usage for daily-life including getting acquainted with
someone, accept and decline invitation, direction giving, direction asking and direction planning,

conversation in restaurant, smart shopping and saying goodbye for someone

001103 aunssngeglanniig 3(2-2-5)

Explorative English
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Skills of English language: listening, speaking, reading, and writing, vocabularies and
English grammar for different situations in communication and effectiveness in international context
including trip planning, flight and accomudation booking using internet, international phone calling,
communication in airport, airport announcement, communication in customs and immigration,

communication in bad situations and party

001204 AEIDINGUAIIATI 3(2-2-5)

Step UP English
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English vocabulary related to news and media in daily life, English usage for listening,
speaking, reading and writing including e-mail, summarizing from media, news reading and sharing,
data interpretation from graphs and tables, interpretation and information presentation for further study

and future careers

002201 walilaslaaan 3(2-2-5)

Citizen Mind by Citizenship
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ndyey naflesiulsznsulpg s3ussamadiman nsUsuddintunsfeuuamiedinsuay
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Rights, roles and duties of citizens, volunteerism, public consciousness, gratitude,
citizenship and democracy, professional ethics, the changing society, cultural appreciation, adaptation

to social and cultural changing

002202 AIANNYIUETTH 3(2-2-5)
Multicultural Society
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Man and society, multicultural society, bias and violence management in multicultural
society, social and cultural trends in global, ASEAN, social and cultural diversity of Thailand’s regional,

Phayao and University of Phayao dimensions

003201 ANSRDNTS IHAIANBA 3(2-2-5)
Communication in Digital Society
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Fundamentals of technology: hardware, software and networking, innovation in digital
economy, electronic commerce transaction, office automation program and software application for
multimedia production, search, screening and selection data for work and daily life, communication

through online social networking in accordance with ethical and related legal regulation

003202 nsTRnsgEANUAZRILIRdEN 3(2-2-5)

Health and Environmental Management
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Concept of health and environment, state of health, mental, emotion, health factors,
analysis and planning of healthy consumption, dialy-health product, relation between emotion and
health, recreation and exercise, pandemic, Sexual Transmitted Infection, traffic accident, planning with

accident, natural disaster, water management in daily life, waste processing and environmental saving



004101 Aadzlunisanindin 3(2-2-5)

Arts of Living
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Inspiration making, goal setting and life planning, appreciation in self value and others,
goal setting in life and planning, fundamental of sufficiency economy, lifestyle concept of sufficiency
economy,thinking system, positive thinking, analytical thinking, creative thinking, emotion control and

management

004201 qﬂﬁﬂﬂﬁwLmzﬂ'mmm@@ﬂ?uﬁaﬂu 3(2-2-5)

Socialized Personality
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Important of personality, personality development, personality development of physical,
verbal, mind, manner, Thai culture, public communication skills, desired traits relating to University of

Phayao's identity, living in a society, self-adaptation in the Thai and global social context

100005 ﬂgvm'lmmzﬁ‘%ﬂﬁssuéauamm 3(2-2-5)

Laws and Ethics of Mass Communication
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Laws, regulations and notifications related to mass media, rights and freedom of information
reporting, expression of opinion, critical, responsibility and social, defamation of reputation, laws related
to ethics of journalists, control, law on publication in Thailand, law on the National Telecommunications

Commission, code of conduct of communication profession and related laws
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Principles of Communication Arts

ANNIANNY ANHAIATY B9AUTENEY unARLATNgEFdg g Bufeadesiunisaaatail
ANIREY %Lﬂ‘i’?iﬁﬂ‘iiﬂ’]%ﬂﬁ’i%@ﬂ"l‘i‘iiﬁu()’i'N T TuLaﬁﬂwq?}ﬂ’i’iNﬂqﬁéﬂﬂﬁﬁﬁdﬂﬂiéﬂﬂq’iﬂqﬂsfuqﬂﬂf\]
ﬂﬁi%@mﬁmdqmmm LAZNNTADENTENANT ARDAIULVILIMLALEVBNAZEINTADA5TISiFanIS
WENINAIAN

Definition, importance, composition, concept and theory of communication in society, analyze
process of communication at various levels in communicative behavior as intrapersonal communication,

interpersonal communication and corporate communication, role and influence of communication on

social development

125121 munRen1sReaTs 3(2-2-5)

Language for Communication

AN AN UDINTHIUALNNTABAT NANNDITUALNNSANTINEEN1a HAHITsFnITWA
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Relation between language and communication, language using form and skill practice;
speaking, reading, writing, and listening for communication arts and others with emphasis on identifying

main idea, analyzing, summarizing, sharing knowledge and idea and composing creatively and properly

125212 AsAngiiensiesns 3(2-2-5)

Psychology for Communication

AHNHY AINFI Ay rasAnAnefianisdeans NOBHNINATRINYT Fndnaify
Wqﬁﬂﬁumiﬁﬂmwmuwé Soulansdninenfidaninananisinans nsUszgnd Eananen
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Meaning, significance of psychology for communication, psychological theories, psychology

with behavior of human communication, psychological conditions influenced the communication, the

application of psychology towards communication in various aspects



127110 ﬂ’J”lNiﬁ??ﬂWﬁﬂﬂﬁi%ﬂﬂﬁ‘iu%ﬂ%uuﬂzﬁl’ﬂ?ﬂS»j 3(3-0-6)
Introduction to Mass Communication and New Media
nuiuazuAniidAgyresdamananuazioid Wannnsuesdosamlssnnngs
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méislﬁ’l,m:ﬁm%w ARBAIUUNLISNT AIHSURATELLATNANTINLYBI AN AT WULAZ A IsTifise

YARRN LATHFNS UAERIAN
Core theories, concepts, history, and evolution of mass media and new media; printed, movie,

broadcasting and new media of Thai and International especially Asian countries, attributions, impact

and influence such media on human communication process and mass media impact of mass media
and new media on personal, economics and society, roles, responsibility and impact of mass media and

new media

127131 NSRS NRITANNURLLREIFANN 3(2-2-5)
Digital Visual and Sound Creation
nsAAeRlssnIBInRATiaLAL [HAD N13AMLALNWIES UHIAANAN N19BBNULL
FadnET AN 1A AINAREUIMA NITNANKETHERITH UATNI9E5UTANTNE Faalisunss
PN o ® A 1% o y '
AaNRImesa593U Naenndasiulszinasdauasnguidmang
Analysis of digital media type and users, assignment theme, main conception, design of text,

image, sound, animation combining work and interactive with computer program according to the type

of media and users

127132 nrssamwisValien1siess 2(1-2-3)

Digital Photography for Communication
AmnINIINsEENMaULAATA naufuazmefianisaiennnsFmndesRaviauay
gunsainstnanwrannsineunsdnesAlsznauninnistislewdieya nsanussnn uazns
AnuFiRniatenmiszinnsing q iasuinunisdoans

History of digital photography, photography theories and techniques, components and principle

of digital camera and equipment, photo composition, data transfer, image processing and various digital

photography practice for communication



127133 wialuladasaunmiaaudmdmaasns 3(2-2-5)

Information Technology for Communication Arts

ATINNHNY ATTNEIATYLALBIALTENBUIBINA WIAB AT EUNALSENT ANEME UWARILAS
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Definition, importance and elements of information technology, category, characteristic, source
and usability of information, creating, storage, processing, and applied technology for information
retrieval and dissemination to the target audience, tools for impact assessment of retrieval and
dissemination through information technology, problem solving process with use of information

technology, effect of information technology on people and society

127210 As5uiniudafdna 2(1-2-3)
Digital Media Literacy
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Relationship between human and media, media and meaning construction, representation,
symbolic analysis, ideological and discourse, gender, ethnics , races and online media analysis, media

research and various business interest, impact of public relation and advertisement on their audience,

procedure and process of mass media production and practice on communicator skills

127220 MsidsuundmsuAanszansnnuazifes 3(2-2-5)

Script Writing for Broadcasting Media

waRaRugIAsatun ndnnaingnsTuinamuanRey nainaeuiarasndes
LAZATEEINTH UATNNSTHADS ATmAlAgueeenf T ey SULLLI89UN Usinneeesianis
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dreveadassfiunInuaides n1sdeuundmiuanenisussiansng T Wnnnzaniude
N3TANYNTNLALLREN

Basic concept about script, principle of video and sound recorder, camera shot, movement
and camera angle, script writing’s terminologies, script formats, broadcasting media programs, writing
process, information acquiring, creative thinking, generation idea, imagination and communication by

use appropriate wording for broadcasting media

127221 NNSNARSIBNITNISAR VISIIA 3(2-2-5)
Documentary Television Program Production
ATTUIUNITNARTIEAITEITAR INF9T A A19AUATINEBYA N1TIFEULN N1TITUHHNIT
dreviniely wazuenaaiingzuINNIAnaE 9 aTIF AN e Tunstnenendassnanis
AR IEUD N AN AU ULLU BN T LN g NSNS RB ARV A
Study and practices television programs production process and using appropriate production
techniques in the program formats both commercial and public interest, emphasize to broadcasts via

digital media

127222 nadanundmsuiein 3(2-2-5)

Script Writing for New Media
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Basic concept about new media, script writing’s terminologies, content formats and types of
new media, interactive design, script writing process, information acquiring, information architecture,

imagination and communication by use appropriate wording for multi-platform of new media

127223 mswﬂmmzms?%tﬁmLﬁmﬁuﬁamsmaﬁu 3(2-2-5)
Speech and voice for Mass Communication
Wann1s nquuazn1sinfiinswauaznisEidesdmineudiuanansiaasugUiuy

fin9 nTyALarns ERsdsunsdngaiusenisfensrananinuazides



Principle theories and practices speech and voice for various formats of mass media, speech

and voice for anchor and host of broadcast programs

127230 nsaEraReslsznaudisuianana 3(2-2-5)

Sound Effect Creation for Digital Media
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Creative design and production process, sound effect for digital media, using a computer

software application to create sound effect for digital materials such as; advertising, film, documentary,

and programs

127231 A19BNRLLNSTANRBTRRaN1SHIRZY 3(2-2-5)

Graphic Design for Mass Communication
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Essential of art theory for communication, selection the color , characters alignment and
selection the images the principle of graphic design and production process using computer application

in graphic design and ethics of designer

127232 nrsdmRaRAAL ey 3(2-2-5)

Basic Digital Editing

nssimsann wazReadesdin n1sadeassinInuan e ien1IERse NITHANKETY
LAYEETTIAIFARENIN UATIREIAINGARIMHNY NNFINELNTASRDAAYIA

Editing audio-visual basics, visual and sound to create a montage, combination of creative and

editing audio and visual purposes, publicity through digital Media
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Crowdsource Management
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Meaning and categorized crowd source, seeking management and utilize process of crowd
source in news organization, news value judgement, limitation of crowd source, copyright protection,

code of conduct for crowd source using, evaluation and its benefit for media organization

127310 AanAwaliias (2-2-5)

Citizen Media
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Meaning, history, attributes, roles and forms of citizen media, theoretical concepts involved,
crucial of the citizen media in democratic society citizen media production with communities
127311 mweundidacdiv 3(2-2-5)

Introduction to Film
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History and evolution of film, meaning, gene, concept of film production process, film industry,

film and social, film analysis, aesthetics of film and film distribution in digital era

127312 Fanianuviasiiv 3(2-2-5)
Local Mass Media
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Concept, theory about local mass media, concept of local and community, meaning, attribute
and type of local mass media, role and function of local mass media for local development, local mass

media regulation, business operation, ownership and local mass media’s audience

127313 gﬁﬁ’ﬁﬁﬁla?ugﬁmﬂmﬁﬂu 2(2-0-4)

Asian Media Landscape
AnspisruURDaNTNIaTHIN BN NIYaeRes ngnaviend Fefiad nnewns uazdalisl
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ATTHILINLIN2BY NITAILAN LLmLﬂimW‘ﬂmﬁﬂmﬂﬁusfugznmﬂml,%ﬂu NIIUAEULLRINTUYHNIAY
ADURTNANTLVIUADIBTITNED
Analysis of mass media landscape, radio, TV, print media, film and new media, ownership,
regulations, mass media freedom in Asian countries, mass media changing and impact on mass media

profession

127320 s 3(2-2-5)

Introduction to News

NOBHURUUIANB9917 UITaNeeed1d AFYI9 Na2UMNT HEnB9919 938599H
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Theory and concept of news, type of news, news values, news gathering, code of ethic of

news, basic news writing of several of media, basic present style and technique of news reporting

127321 AsAANENASSABIUNSAEETS 2(1-2-3)

Creative Thinking for Communication
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Theory, concept and process to create new media for communication, element of creative
thinking, creative thinking developing creativity, techniques for creation of new media, assessment

Initiative, media ethics

127322 AISNANSIYNISUIT 3(1-4-4)

News Program Production

WA Ifsaiuing. wnAriigisaiusmenistnadmsuaanInuazides guuLL
518119919 95 AFIHARDNITHAMHDNILATIIHNITTNT NTTUINNITTANTITHAR IWBeFNTEN0
nnqusnnEnainaluiasdnn nanRngienisinalassansing g dnsuReniwiazies nnayson
NNTNEUNTUAZNITTALATUTURUNETI8N19210

Concept of news, news program for visual and audio media, news program formats, factors
that impact on news coverage and program making, news production process in news organization,
editing in news room, news programs production for visual and audio media, platforms convergence

and measurement and evaluation news program

127323 ANSLATNIRILULYIHINTSHD 3(2-2-5)

Trans-Media Storytelling
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Meaning and key concept of trans-media, storytelling attribution of trans-media, principle of
storytelling forms, storytelling for cross-media, trans—media, principle and design of trans-media,

trans-media writing script and evaluation

127324 sziiiguisiqy 3(2-2-5)
Research Methodology
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Meaning, type of communication research, communication research question development,
seeking information, research design, communication research methodology, sorts of research tools,
research proposal development, concept of analysis both quantity and quality data, including

communication research ethic

127330 ASNARSINNSHINSURBNSTILNNIAZLRES 3(2-2-5)

Production for Broadcasting Media
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Concept of digital media’s content production, principle and philosophy of commercial and
public service media’s content creation, categorized broadcasting media content, target audience

analysis, process of content production that suitable for its audience

127331 A1SHANSIEAISRINSURD N 3(2-2-5)
Production for New Media
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Content design, message building that along with target user and new media platforms,
content production for public service and commercial media, content marketing for digital multiplatform,

publishing the content and user evaluation

127340 AsRBANSINENISIANSSLRITR 3(2-2-5)

Communication for Disaster Management
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Concept and theory of communication for disaster management, concept meaning about
disaster and its impact, communication strategies for disasters management in their cycles; before,

during and after that a disaster take place

127341 AsUEMNSIAnTSE LHAD 3(2-2-5)

Media User Management
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Media user’s meaning and attributes of both mass media and social media, user analysis, user
communication behavior, user seeking, user building, user engagement, communication activities for

keep engagement, building competitive advantage based on user ground and user evaluation with

organization worthiness

127420 Tasssrunisiassiialni 1(0-3-2)

New media communication Project
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Thinking process analysis creativity object related to curriculum; focus on overall knowledge,

Presenting idea, pitching, producing, developing, distributing under advisor

127421 A5 A8RATNBIRN 3(2-2-5)

In-depth News
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Concept of in-depth and investigating news, searching, gathering and using information to
reporting investigative news, news series, conflict-sensitive reporting, news sources protection, ethic on

news, and technique in-depth news reporting via on-line and off-line platforms

127430 msé‘fmi@a%ﬁ’@ﬁ"uge 3(3-2-5)
Advanced Digital Editing
TUsunsumanfamesdnsasUlasinnasflaznauasivie] uaznaifin aflmii tiesudn
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Computer applications for video digital, compositing and motion graphics for editing and

combining audio and visual creativity, applying and publishing for digital media

127440 U3nisasdnsadiasin 3(2-2-5)

Local Media Organization Management
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Concept of general and media organizations, management for both business and public
interest, professional code of ethics for media organization, types and sizes of local media organization;

broadcasting media, printed media and new media, management practice in media dummy company,

program, schedule, broadcast and content marketing

127450 A15EN9TN 6 Wuafin
Professional Training
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Training, learning, gaining experience, improving working skills in mass media and new media

tasks in private or government workplace



127451 anfiafnun 6 Wiaafin
Co-operative Education
MUGTR Boud WsnuazaunisaluazinuhmiiariesiuRoasuaaru uazde
Tnituguewinsndlndinlusamlsznaunis sednaniasy wielanau
Working, learning, gaining experience, improving working skills in mass media and new

media tasks as an apprentice in private or government workplace

127452 ASANKIENSE 6 nuaafin
Independent Study
A15AUAT1 N1959uTNdaYa 115998 N19ALATIE NN19ENTIE9TY NNTHENBUAY
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Studying, collecting data, researching, analyzing, report writing, presenting and discussion in

communication arts and new media topics

142111 munAwienisieans 1 3(2-2-5)

Chinese for Communication |

TTULLAZNATANITEBNEEINTIEI3 (PINYIN) 380198 eudadnesanlaseaineeeg
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Study systems and techniques of Chinese pronunciation (PINYIN), Chinese alphabets
writing, Chinese alphabets structures, basic Chinese vocabulary that frequently uses in daily life (HSK

Leve1-2) and fundamental sentences structures

143372 ﬂﬁsﬂuwuﬁﬂﬁuﬁiﬁﬂu1 3(2-2-5)
Japanese Conversation |
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Japanese pronunciation, listening-speaking short conversation, conversation and question-

answering in classroom context, self-introduction



146273 AMUIBINGEAASUINRANAAIFAS 3(2-2-5)

English for Communication Arts
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English language skills of listening, speaking , reading and writing which relate content and
context in professional courses and other contemporary issues, Special technical vocabulary, creation

and production of various media format in English
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