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Concepts, Theories of Hotel and Tourism, Tourism system, Hotel System, Moral
concepts, Analysis of ethical systems and theories: Link to ethical situations that exist in the field of
hotel and tourism, integrated theories, evolution and integration of hotel and tourism studies, role of

tourism as a factor in Thailand and world development
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Tools and skills necessary in quantitative/qualitative research to conduct advanced

research ethically; conceptual analysis of a research problem; collecting qualitative and quantitative

data using a variety of Finding the truth in the research process Theorizing Tools and skills needed
for research techniques; applying multivariate statistical techniques to the analysis of quantitative
data; analyzing, interpreting, reporting and presenting research results that correspond to the

standards of the scholarly journals in Tourism and Hotel
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Tools and skills necessary in quantitative/qualitative research to conduct advanced

research ethically; conceptual analysis of a research problem; collecting qualitative and quantitative
data using a variety of A study of the phenomenon of tourism and hotels. Using the qualitative
research with a variety of learning. The area to study the phenomenon of tourism and hotels. Including

an analysis of articles related research
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Concepts and principles of philosophy and advanced management theory
Management Logistics and Supply Chain. The facts and knowledge, logic, logical thinking
systematically. Assumptions Analysis and synthesis of knowledge and management theories. Issues

that are of interest
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Seminar in Tourism and Hotel in Current problems and trends confronting the fast

development of the hotel and tourism activity at national and international levels
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Development in Advance research topic on the management of Hotels and Tourism
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Social psychology of managing people, analysis of the labor market for hotel and

tourism industry, role of human resource management in the hotel and tourism industry, the

economics of labor, the practical techniques and strateqy, labor costs, labor utilization, labor market

behavior, attitude measurement, customer—-employee relations
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Tourism Planning and Destination Development
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Planning management and developing for tourism attractions of government sector
and private sector in tourism organization, study in planning, management, impact, problem solving,
identifying fundamentals of tourism organization and design tourism destination, tourism service in

communities,
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Current problems and global trend of cultural tourism, global and local perspectives,
emerging styles of cultural tourism, global cultural tourism market, shaping of cultural identity,
developing cultural tourism, cultural attractions in tourism, visitors’ motivations, tourist behavior,
cultural events and festivals, and religious tourism. Study communities impact from cultural tourism,

and design cultural tourist model for communities for Tourism and Hotel
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Meeting, Incentives, Conferencing, Exhibitions Management
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Concepts, principles, elements and importance of (Meeting Incentive Conference and

Exhibition Industry (MICE) in both the operational and strategic
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Integrated Strategic planning and management marketing for a variety of products,

tourism and hotels
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Hotel and Tourism Innovative Management
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Concepts Principle of innovation management in tourism and hotels, New model of
tourism and hotels, Further extension of the knowledge, The creation of tourism model, Theme of

the hotel, Determining of identity in tourism, Determining of identity in tourism hotel
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Advanced research in the area of Hotel and Tourism Management. Research title must

be approved by the advisor
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Advanced research in the area of Hotel and Tourism Management. Research title must

be approved by the advisor
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