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1. BNaAATIANEINAL (Nidaandt 30 wiaafia AR

001101

001102

001103

001204

002201

002202

003201

003202

004101

004201

AnslEn1E g

Usage of Thai Language
ATHIEINY BLATLNNFDN
Ready English
amendenguglanning
Explorative English
NEIEINGEA1INTN

Step up English
waiaslaanan

Citizen Mind by Citizenship
FIANNRTAUBTTH
Multicultural Society

N uAIANAAne A
Communication in Digital Society

ANTIANITFININUATFIUIARDH

Health and Environmental Management

Aavyluniaaningin
Arts of Living
‘uqﬂﬁﬂmwLmzmﬁmmﬂ@ﬂcﬁuéﬁ AN

Socialized Personality

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-2)

3(2-2-5)

3(2-2-5)

3(2-2-5)



2. NNIATTURNILANN (WHaand 91 widasfia
2.1 mg'u%mﬁugm%m%w I 27 nHefin

100004 NHNNILGINag 3(3-0-6)
Business Law

121101 N19R8UgINe 3(2-2-5)
Business Finance

122110 ganiaidaadii 5(3-0-6)
Introduction to Business

122120 NANNITIANIT 3(3-0-6)
Principles of Management

124132 AsdeyEdndugUsnaunis 3(3-0-6)
Accounting for Entrepreneurship

124213 N9y BLaINIe 3(3-0-6)
Management Accounting

126100 \FTHgANaRSLD aad 3(3-0-6)
Introduction to Economics

128120 NANNIIARTA 3(3-0-6)
Principles of Marketing

221203 waluladifasmszyndniegsia 3(2-2-5)

Technology for Business Application

2.2 NENAANAN MW 64 wiawdia
2.2.1 AU NBNUIAY 97197 46 Wiefia

122210 wq@ﬂ’iﬁuﬁfmm%ﬁ@mﬁﬂ’wmmﬁﬂiqﬁﬁ@ 3(2-2-5)
Behavioral Science for Business Organization
Development

122211 N139ANTSNARLAZN1TUHURANNS 3(2-2-5)
Production and Operations Management

122220 A1T9ANTTNINYNNTHYBE 3(2-2-5)

Human Resource Management



122221

122310

122311

122312

122320

122321

122322

122410

122411

122412

122413

146132

146200

Aazipiuaznsdnasdnaiiopduie
Leadership and Organization Management for
Excellence
Angnnnsteyaiiienisinanlagaia

Data Science for Business Decision
A199ANITUIANTINN NGNS

Business Innovation Management
msdnmslasainduazviasldgunim
Logistics and Supply Chain Management
ﬂ’ﬁé‘fmm‘j‘qiﬁwmmﬂﬂxLLﬂzm‘jLﬂuﬁzﬂizﬂﬂumi
g vl

Small Business Management and New Generation
Entrepreneurship

Teifauisias

Research Methodology
NN9EDNULUUKNLE TN

Business Plan Design

gfleTenIndszne

International Business
msfnEainlUlinisdndagata
Feasibility for Business Establishment
N139ANTSBINAYNS

Strategic Management

AHNUN

Seminar

nafeuaznya WEdaszaiu

Listening and Speaking in Daily Life
AEndsnguLiedngUarasfiantg

Business for Specific Purposes

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(0-3-2)

3(3-0-6)

3(2-2-5)

3(2-2-5)

1(0-3-2)

3(2-2-5)

3(3-0-6)
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122231 A9dAnsdneuade g 3(2-2-5)
Modern Office Management

122232 N191959798989UArN139ANTTANNTALEaN9gIie  3(2-2-5)
Negotiation and Conflict Management in Business

122333 m‘jf:fmmim‘jLﬁﬁﬁmmmsfuquﬁﬂqmqﬁﬁ@ 3(3-0-6)
Change Management in Business crisis

122334 N1IANITNISTS B laAnTaiing 3(2-2-5)
E-Commerce Management
AFNATINNITIANTS IRARAN

122241 N1ITANTINITUHE 3(2-2-5)
Transportation Management

122342 N1IIANTTANIAUAT 3(2-2-5)
Warehouse Management

122343 wmalulagasanmeielasaming 3(2-2-5)
Information Technology for Logistics

122344 nnsdnnisladsfinduazldgunimieduanden  3(2-2-5)

Green Logistics and Supply Chain Management

agudmfunsiindusznaunis

122251 A199ANT95919L5NS 3(2-2-5)
Service Business Management

122252 N139AN1593N9AUAN 3(2-2-5)
Retail Business Management

122253 A139ANTSAENN AN TY 3(2-2-5)
Community Enterprise Management

122354 139NN 3NAANEN 3(2-2-5)
Education Business Management

wHEwe AReantsadenBenlfvsuuungairiisidenianiyanein



2.2.3 FUINSANEIANTE NSHNIIN FRAIANET 91490 6 HHaefia
122420 NNTRNITU* 6 xR
Professional Training
122421 naRnYIBaTL* 6 HEfie
Independent Study
122422 anfafne* 6 Hsfie
Co — operative Education
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001101

001102

004101

122110

124132

126100

001103

003201

003202

121101

122120

128120

T 1

AIANTSANYIA
A5 lEAnEnne
Usage of Thai Language
NTEIEINYBIATLNNIDN
Ready English
AaUziun13A AN AR
Arts of Living
gafaifinedi
Introduction to Business
Nty BRMTUEUITNeaUNIS
Accounting for Entrepreneur
wEgFansidoad
Introduction to Economics

I

AAnIsAnEIUany

mmﬁmqwgﬁ@ﬂﬂﬁw
Explorative English
nsRasnsiudANAAnea
Communication in Digital Society
mﬁmmaqﬂmwLmzﬁ'uwmﬁﬂm
Health and Environment Management
N19RUeIN9

Business Finance

WANNITIANTT

Principles of Management
NANNITARA

Principles of Marketing

I

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

18 MUIgfn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

18 Mugfn



001204

002202

100004

122210

122211

146132

002201

004201

122220

122221

124213

122%xX

7 2
AMANTISANEIAY
NEIEING BTN
Step Up English
FIANNYIAUTTTN
Multicultural Society
nHHIEgIng
Business Law

WO FNITHANEASINBNITHINUIBIANTTINT

Behavioral Science for Business Organizational Development

N179ANITNAAURLNITUFUANT
Production and Operations Management
naauaznya Eanszau
Listening and Speaking in Daily Life

I

aAnIsAnYIlany
waifiaalanian
Citizen Mind by Citizenship
YARNATWLALNITUAPNEDN IWAIAN
Socialized Personality
NN99ANIININNNTH B
Human Resource Management
mq:ﬁjﬁmmmﬁmmﬁmﬁﬂ'ﬁn‘fi@mmLﬂmﬁﬂ
Leadership and Organization Management for Excellence
19U TUINNG
Management Accounting
A uaniaan
General Elective

I

3(2-2-5)

3(2-2-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

18 #uafn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(X=x=X)
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122310

122311

122312

221203

122xXX

XXXXXX

122320

122321

122322

146200

122xXX

XXXXXX

i 3
AIANTSANYIAY

%Vl?;l"lﬂ’]‘i%fmj@Lﬁ@ﬂ’]‘iﬁﬂﬁ%%ﬂ”ld@‘iﬁ@
Data Science for Business Decision
NN99ANITUIRNTIHN NGNS
Business Innovation Management
nsdnnslaaainduaziaslsgunu
Logistics and Supply Chain Management
walulagiiasmiazendniegsfa
Technology for Business Application
A naniaan
Major Elective
A NADNLEE
Free Elective

I

aAnIsAnYIlany
mié/mmi'q‘a‘ﬁwmﬂﬁ'ﬂmLmzm‘jLﬂuﬁﬂizﬂ@umiﬁﬂ%ﬂ
Small Business Management and New Generation
Entrepreneurship
SRS LpET!
Research Methodology
NN19EDNULULKNLEINT
Business Plan Design
AEdanquieTngUsTafiantg
Business for Specific Purpose
A naniaan
Major Elective
A NADNLED

Free Elective

I

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

B(X=X=X)

B(X=X=X)

18 #uafn

3(2-2-5)

3(2-2-5)

3(0-3-2)

3(3-0-6)

B(X=X-X)

B(X=X-X)

18 Mugfn
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ANANTISANEIGAY
122410  gsfi9szndNUssmna 3(3-0-6)
International Business
12241 nadnuamilUlinsdndagsfa 3(2-2-5)

Feasibility for Business Establishment
122412 A199ANSIBNNAYNS 3(2-2-5)

Strategic Management

122413 ®HNWA 1(0-3-2)
Seminar
122xxX  AYBNLABN 3(3-0-6)

Major Elective

593 13 Widafin
AANsANEIUaNs
WinAmAenBawites 1 918810

122420  AN9RMNNTU 6 Muafia
Professional Training

122421 nN9ANENB Ty 6 Muasfin
Independent Study

122422  §WRRFNEN 6 Myasfin

Co — operative Education

594 6 NuIfAn
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001101 mstEaruning 3(2-2-5)

Usage of Thai Language

nnsdeansAaeA 98 nnsusstarlen duau wazlannstunienne n1seu
TapananAmainnisieuaznisan nsdaugdaniin n13aqUaAHN LATNISUAAIAINARKIY
yinmznns N e fimsnzas

Communicative skill through word, phrase, sentence, idiom, and prose in Thai
language usage, identifying main idea from listening and reading, paragraph writing, brief

summarizing including thinking expression through usage of appropriate Thai

001102 AMEIDINGUIATLNNS BN 3(2-2-5)

Ready English

Ardwiuaz lensalnwnsenge nannslinneisingueesnisile ya a1 @ew
naimsns T enasnguldinazdniu THud nauwsimissuazypnan nsmeusuuas
NNTUEENITBYTIN NITOTHNN NITUDAVIIUAZNTTIN WHULANUNN A s NeIg
ASRBNTEAMT WaTN1INATIAN

English vocabulary and grammar, fundamental English usage in listening, speaking,
reading and writing, development of English usage for daily-life including getting acquainted with
someone, accept and decline invitation, direction giving, direction asking and direction planning,

conversation in restaurant, smart shopping and saying goodbye for someone

001103 ausIngEglanniig 3(2-2-5)

Explorative English

yinmzamdanquimnneie wa d @ew Avdwiuaslhensollunisiosnsmis
ann1saldne o Twudunanna THud nnsansununsfinms n1sasslsuss Hudumesifin
msadwilinnsdeansazsndnsszme nialinnendsngulnamnuiu Usznimessunadn ns
Aaans o4 Ammsaasdnufias ganing nasdninlulasuss nnsefunsmanisollifelsrasd
ATENTHN T TR IR NT5 UL S INE T ULURE TU4An

Skills of English language: listening, speaking, reading, and writing, vocabularies and
English grammar for different situations in communication and effectiveness in international context

including trip planning, flight and accomudation booking using internet, international phone calling,



communication in airport, airport announcement, communication in customs and immigration,

communication in bad situations and party

001204 AEIBINGEI1INREN 3(2-2-5)
Step UP English
Arfnsin1endsnguiliaadasiudiaaisuafeludfnlszdnin nannisls

Auanguluniails wa g1 @eu Hud madendina madeuagiannueinie nssmuay

dgmand1n nNgEunTILaTaNT nsiAtNLaznsiausdeyaiiiuyst leniranisinu

WRTATEN
English vocabulary related to news and media in daily life, English usage for listening,

speaking, reading and writing including e-mail, summarizing from media, news reading and sharing,

data interpretation from graphs and tables, interpretation and information presentation for further

study and future careers

002201 wailaslaanan 3(2-2-5)

Citizen Mind by Citizenship

and unumuaznihivasnaifiashudnsnnaziu Anenan difingnsnanis A
ndyny walasiulszmdulpe aussamnainndn nnsUsudadindunisdeuulamnsdony
LA TAUTTTNLALNTLUA AN BT mUETTH AN

Rights, roles and duties of citizens, volunteerism, public consciousness, gratitude,
citizenship and democracy, professional ethics, the changing society, cultural appreciation, adaptation

to social and cultural changing

002202 AIAHNAINUETTH 3(2-2-5)

Multicultural Society

Ny dAUFI AN FIANNYTRNTIIN N1TTANIIDARUAZAITHTUUSI WAIANNY
Sonn998 nazuan1sUAsuul asludennuarTmusssnlan anden AERaINIaeNIeAIAN
WA TANEITHIBBEU Y 4 NNA FINTANZELAZHNATIVEN A NN

Man and society, multicultural society, bias and violence management in multicultural
society, social and cultural trends in global, ASEAN, social and cultural diversity of Thailand’s regional,

Phayao and University of Phayao dimensions



003201 Aeass IHRIANRATR 3(2-2-5)
Communication in Digital Society
ydy = -4 g (-4 g = 1 o/
mw‘gwud‘g’mmﬂiﬂﬂﬂ FI9AWIT BRWFILIT LAZIZUULATBUIY WINNTINYD

o/ a

Ay gianaa gansanntisdBidnnsefing nslElusunsndninemdnlui® uazlsunas

!
o A a

Uszgndilan1snandanay n19RUAN Annsas uazidenassisyaiioriunliiunnsvinauuay
#nszadn nsinasiuasstnadianaaulaindreflesasssnuaziiinluanngnunei
4 e
SaidleliaN

Fundamentals of technology: hardware, software and networking, innovation in
digital economy, electronic commerce transaction, office automation program and software
application for multimedia production, search, screening and selection data for work and daily life,

communication through online social networking in accordance with ethical and related legal

regulation

003202 ﬂ'lié’ﬂﬂ'lsqwﬂ'lwLmzﬁ.m'mé"au 3(2-2-5)

Health and Environmental Management

uwHaRARIugEAINLAZAIUIAReN A19EgIATNNTY AR angual Tadeiifinaste
FUNIN ﬂ’]iﬁmiﬁzﬁuﬂmwLmuﬂﬁ‘é%’uﬁi:vmuﬂﬂﬂ’ﬁLﬁﬂ@ﬂﬂﬁw NﬁmﬁmeﬁQﬂﬂﬁwTu
FAnUsza150 AHANTRETzndveTHelfUguA W sSTn1suaznisesninanig 1sAszuna
Tsafinsan1anAdiLS giRanIeesnes n1ssudedueifds Su5958T78 N19919UHKLAY
NI ANITHA TR T2a1 T nsdnnsuazilagUanzuar NS ENAs e szndn

Concept of health and environment, state of health, mental, emotion, health factors,
analysis and planning of healthy consumption, dialy-health product, relation between emotion and
health, recreation and exercise, pandemic, Sexual Transmitted Infection, traffic accident, planning
with accident, natural disaster, water management in dialy life, waste processing and environmental

saving

004101 AavzTunssningia 3(2-2-5)
Arts of Living
AM9a519U59THANaTe N1TRITINIE LAY N13INIUNRANTANENERR N3N
AouArTuALINAZHE Y MANLATEgAINDIREY N1aALANEARAas U ARLAsgATNeLTE

ATLUIUNITAAEILIN ARTLATIEA ARREI9EITA NITATLANKAENITIANITEITHE



Inspiration making, goal setting and life planning, appreciation in self value and
others, goal setting in life and planning, fundamental of sufficiency economy, lifestyle concept of
sufficiency economy, thinking system, positive thinking, analytical thinking, creative thinking, emotion

control and management

004201 qﬂf?mﬂ'lwLmzﬂ"mmm'ﬂﬂﬂ?uﬁaﬂu 3(2-2-5)

Socialized Personality

AMHANATYIBIYARNATN NITEFNEINYARNNIN NITHMUIYARNAINNIINY
2191 19 11581 Saussaning inuznisya ufigues gudnsoifasradnudadnuoiva
NRAENAENEIe NagTaniuiudean n1sUsudluuundsannauardeanlan

Important of personality, personality development, personality development of

physical, verbal, mind, manner, Thai culture, public communication skills, desired traits relating to
University of Phayao's identity, living in a society, self-adaptation in the Thai and global social

contextience and technology in daily life

100004 NHRNIEGNT 3(3-0-6)

Business Law

¥
o/

ANANRSsEd NN snedugaRe ngrsneifaatiasiugluunnsdadigsia
Armdisazndnsfifiuindon arusuRadeyananiausn nanialTuuszinangmanaun
uazwIgHare L@ﬂLWﬂﬁiyfyﬂiﬁNﬁgdﬁiyiyﬂWﬂdﬁiﬁ@ LL@:ﬂ{]ﬁN’]ﬂ@?’lﬁi}Jﬁlu T FiAendas AN
nangaunsileyan ﬂgﬂN’]ﬂW’]iﬁ‘ﬁﬁ@LgﬂWiﬂﬁﬂﬁ NHNNIEILTINU LLazﬂngwmﬁmﬂi

Relationship between law and business, law related to business establishment,
responsibilities for third party, general principles of civil and commercial, specific contract and
business contracts, and related importance law, intellectual property law, electronic commercial law,

labor law, and taxation law

121101 N153RgsN9 3(2-2-5)
Business Finance
mmiﬁmﬁum'ﬁﬁuqﬁﬁ@ AAIANITRN NIFAATITILNITRU YAANDUIARULAY
yarffaqin Tassadneuasfinyues@uu wlauian19are@uilueg uwasiuuszezans sy
AU N1FTANTITRUHANUIALE JUUSTHIMEUAA N1TIANITRUNININYUALN UNEIFWYU

AR



Introduction of business, financial markets, financial statement analysis, future value
and present value, capital structure and cost of capital, dividend policy, long-term financing, capital
budgeting, working capital management, cash budgeting, current asset management, short-term

financial

122110 qsﬁmﬁmﬁu 3(3-0-6)

Introduction to Business

mmﬁﬁugﬁmmmﬂﬁwmeﬁﬂuwm‘q‘jﬁ@ ;j‘iJLLUU"mmmﬁm‘jﬁﬁﬁ@ LHIAITNAR
¥99N19UANN95909 AnunERUgIULAZTTINMY89gRe gane Iulan Bnanum Aansaaddoyi
MHunnsuszneugsiafitunianda n1aman n13@u nM9nd wazn1sdnnianinenssyed
U eNITUSENaLTINe TRt §IN9TEndNlTTIma Lﬂiwd’gﬁwwmﬁm FFUTITHLRLAITH
TuRAreUAaRIANYRIIngsne

Basic knowledge and business environment, business organization model, concepts
of business administration, basic characteristics and types of business, business on a borderless
world, activities in the business of production marketing finance, accounting and human resource
management, small business guidelines international business, sufficiency economy, business ethics

and social responsibility

122120 WANNISINNIS 3(3-0-6)

Principles of Management

A asuAnafundnnisdanig ATmuIn1aen1a9Ang 199U N9
TADIANIT m‘jf:fm‘l_qlﬂmmﬁﬂﬁﬁmu n198INT WRENITATUAN ATRAWNIBIANS LazIAaBedanis
dnanaade vl

Introduction to principles of management, evolution of management, planning,

organizing, staffing, directing, controlling, organization development and modern management tools

122210 weRnssuAARSIABNINRNIIANSgsAa 3(2-2-5)
Behavioral Science for Business Organizational Development
WHIAAUREN BN FNTTNAEATUTZENARINTUNITAMUIBIANTTINT WHIAA
NOBINOANTINBIANT N193HSYBIANT N1FIATIZRURENITHRUINGFNTINTTAVYAAR N3

AATITRUATNIINARUINGANTIHNGHN UAZNTHANEINITRARNILAZEITTHNGANTINBIANT



Applied behavioral science concepts and theories for business organization
development, organization diagnosis, organization behavior concepts and theories, personal behavior
analysis and development, team behavior analysis and development and case studies of organization

behavior development and promotion

122211 M59ANTITNITHNARLAENTUGIANNS 3(2-2-5)

Production and Operations Management

ANHYNTEIBINTNARLATN1 U TRANS ﬁ@ﬂ‘j‘mLLN:%um’ﬂuﬁﬂﬁﬂ’T‘iﬁ"lﬁﬁﬁ@ n19
AUHULAZATUANTEIUNITHAR NITHENNTO] NAEENYLATIR N13IHLRINIZLIIUNITHAR
AN NIHWNTTHARTIN NTUBMISIATINTG N9TABBUAZIZLIL ARIAUAT NITINIUNUAITH
Fpan137aR STULNTHAAUUUAT n3Tan1samnnlagsan nsiesnziuaynisudtigminig
NARLAZNITUGURNS

Definitions of production and operation, activities and steps of business creation,
planning and controlling of production system, forecasting, location selection, layout planning of
production processing, aggregate planning, project management, purchasing and warehouse system,
material requirement planning, lean production system, total quality management, analysis and

tackling of production and operations

122220 MTIANITNINYINTHRME 3(2-2-5)

Human Resource Management

ﬁ@ﬂ‘jimmmﬁ/mmiw%’wmﬂ‘jméism' N199790AY NIFEDNLLLNIY NITILATIER
9T NNFHIINT UATNITAMEBNYAATINT N1TENBUIHUATImMT Anauunuazkalszland nns
UizLﬁuwﬂm‘a‘ﬂﬁﬁ/ﬁmu LLiquqT@TumiﬁNm AVATNLTNU FTFANNTHATAHUaBASTNA1S
¥inem nsdnmaninenasyed iugfassiuang

Human resource management activities, planning, job design, job analysis,
recruitment, selection, training and development, compensation and benefits, performance appraisal,

motivation and engagement, safety and health, labor relations, global human resource management



122221 ﬂﬁ’}zé’ﬁ'}uazﬂ'ﬁé’mnﬁmﬁﬂitﬁ’ﬂﬂmuLﬁm'f?zﬂ 3 (2-2-5)

Leadership and Organization Management for Excellence
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Definitions concepts and theories of leadership, leadership for excellent organizations

performance according to Thailand Quality Award Framework (TQA), organization leading, strategy,

customer, knowledge management, work force and operation
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Modern Office Management
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Office management concepts, planning, job improvement, structure, personnel
administration, job assignments and job control in the office, document management, modern
information technology, office tools, virtual office, meeting management, office environment and

procurement
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Negotiation and Conflict Management in Business
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Introduction to business negotiation, theories, strategies and processes of business

negotiation, skill of business negotiation, communication, ethics in Negotiation, elements of conflict

techniques and conflict management in business, enhancing emotional intelligence
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Transportation Management
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Concepts of transportation management, mode selection, multimodal transport,
transportation for export, vehicles and equipment, transportation costs, routing, transport vehicles

management, transporter management, and law related to transportation
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Service Business Management
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Principles of service business management, service, types, characteristics, operation,
service quality, roles, feature of service entrepreneur for national development, hospitality industry

and case studies

122252 nsAANTTgINaALAN 3(2-2-5)
Retail Business Management
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Meaning definition, types and basic characteristics of retail business, operation
methods, services, marketing, target customers, internal and external factors influencing various
types of retail businesses, future trend of retail business, environment of retail business , forms of

retail business operation, consumer behavior in retail business management in storefront and non-

storefront management, products, location selection and store formatting
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Community Enterprise Management
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Concepts of community economics, concepts of community enterprises,
characteristics of community enterprises, categories of community enterprises, process development
of community enterprises, production and production development of community enterprises,
marketing management of community enterprises, development strategies of community enterprises,

networking of community enterprises, and marketing communications for community enterprises
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Data Science for Business Decision
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Business decision process and concept, big data management and concept, data
collection, data classification, principle of statistic for data analytical, mean for business management

analyzing and forecasting and data presentation

122311 AFAANTITHIANTINNNGINT 3(2-2-5)
Business Innovation Management
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Industrial environment, organizational environment, technological capabilities of
organization, development of organizational innovation capabilities, design and management of

innovative systems for organization, organization of systems and knowledge management processes,



knowledge management technology, creating and implementing development strategies, new
product development, innovation driven entrepreneurship (IDE), challenges in innovation for

organization
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Logistics and Supply Chain Management
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Concepts of logistics and supply chain management, strategies for logistics and
supply chain management, purchasing, selection of location, production, inventory management,
warehouse management, transportation and distribution of goods, information systems for logistics

management, and of risk management in supply chains during turbulant situations
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Small Business Management and New Generation Entrepreneurship
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Significance, roles, characteristics of small businesses, features and types of
entrepreneur, problems and treats in implementation of new generation entrepreneurs, small
business environment, concept of business planning in new economy, financial literacy, business

model, case studies of small business sized enterprises and ethics for new generation entrepreneurs
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Research Methodology
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Foundational research methods in business management context, problem definition,
research design, population and sampling, research instrument, data collection, introduction to

statistics and hypothesis testing, report writing, presentation

122322 NN19ABNUUUUNKEINT 3(0-3-2)

Business Plan Design
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The concepts of business plan, the principles of writing a business plans in production
and service sectors, the principles of writing a background of projects, Industry competitive analysis,
SWOT analysis, determining the vision, mission, goals and business strategy, planning for marketing,

planning for production, planning for management, and planning for accounting and finance
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Change Management in Business Crisis
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Concept of change management, Concept of crisis, Type of business crisis, Change
strategies for each type of crisis, Transformational leadership in a crisis, Conflict management and
negotiation, Stress management, Changes management process in a crisis, High performance
organization and trends in critical environments and opportunities for organizational change in the

future.
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E-Commerce Management
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Principles of E-commerce models for internal communications with related persons
through intranet and external communications with customers and distributors through the Internet.

Study cases of successful E-Commerce companies with integration of business model
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Warehouse Management
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Importance of warehouse, basic principles of warehouse operations, warehouse
classification, location choosing, a distribution center, forecasting, procurement system, warehousing
cost management, inventory control system, lean warehouse management, Information and

Technology, and Laws for warehouses
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Information Technology for Logistics
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Information technology management concepts, databases management and their use
in planning and logistics operations, the application of ERP programs, forecasting programs,
production schedule management, inventory management, costing and freight charges, product
storage and transfer management and scheduling operations, the application of information
technology to develop and increase efficiency of industrial logistics systems. Reverse Logistics

Management
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Green Logistics and Supply Chain Management
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Concepts in green logistics and supply chain management, green logistics and supply
chain management in the Green SCOR Model, tools for green logistics and supply chain analysis, the
impact of green logistics and supply chain , assessment of environmentally friendly of logistic and
supply chain management, application of green logistics and supply chain management concepts,

practices for global green logistics and supply chain management
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Education Business Management
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Type and concept of education business, demand and supply of education,
educational investment, cost and benefit of educational business, educational environment,

educational business strategies management and case study of educational business
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International Business
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Significance of international business, roles of Multinational Corporation, exchange
rate system, influential factors to international business, law, society, culture, economy, and

government policies
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Feasibility for Business Establishment
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Feasibility study concept, business establishment concept, design thinking, prototype,
marketing analysis, organization and human capital analysis, accounting and financial analysis,

logistic and production analysis, economy analysis and social impact analysis
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Strategic Management
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Meaning, significance, elements of strategic management, concepts, planning and

strategic management, levels and types of strategy, processes of creating strategy, business

environment analysis, direction setting, implementation and evaluation
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Seminar
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Situation analysis, problems and business trend discussion, knowledge of business

management functions processing, case studies, personality development and working skills for

promoting in business organization and Arrangement of seminars on business management
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Professional Training
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Training, learning, gaining experience, improving working skills, in the management

in private or government workplace
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Co-operative Education
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Practical training in various organizations : public and private sectors. As a trainee
with a staff advisor assigned by the organization to be in charge of student performance. The work

plan has been defined. And make a report after the completion of the work for educational evaluation
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Independent Study
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Studying, collecting data, researching, analyzing, report writing, presenting and

discussion in business management
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Accounting for Entrepreneurship
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General knowledge about accounting and types of business and financial statements,
benefits of accounting information definition and classification of cost, personal income tax, corporate
income tax, value added tax, specific business tax, withholding tax, tax planning for

entrepreneurship, assets management
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Management Accounting
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Fundamental of managerial accounting, relevant costs, variable costing system and
segmented report, product pricing, cost-volume-profit analysis, using accounting information for
decision making, activity-based costing system, budget, flexible budget, standard cost and variance

analysis
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Introduction to Economics

ANHNMNIYLALAINAIATYIBIIYUATHIFNNAT TEULIATHFAT N1909UA 51A7
Traguasd guvaw aandangueasglafuazguniu nouiuazuuaAndesdiufaady
woRngsnguilan quiniandn duw snelfUszmad n198un19sRIAnT Wlauienis@u
Wlgunenisads Sudla Bufla waznisfnsendnalszme

Definition, importance of economics, economic systems, demand and supply, demand
and supply elasticity, price determination and market equilibrium, basic consumer behavior theory,

production and production cost, national income, money and banking, monetary and fiscal policies
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Principles of Marketing
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Fundamental knowledge of marketing, meaning and roles of marketing, factor acting
market system, fundamental marketing management, market segmentation, selecting target

markets, consumer behavior, market research, usability of marketing tool in business
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Listening and Speaking in Daily Life
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English listening and speaking skills for communication in daily life, sentence patterns,
greetings, introducing, saying goodbye, accepting, refusing, purchasing, bargaining, invitation,
accepting and rejecting invitation, blessing, asking and giving direction, making request, offering help,

giving instruction
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Business for Specific Purposes
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English in more specific contexts through listening, speaking, reading, and writing

skills with additions of various speaking and writing topics
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Technology for Business Application
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Basic concepts of applies technology in business, enterprise information system
issues, understanding process in business computer, technology application for various business in
specific areas, information management system, business analytics, application and software for

business, web technology and innovation and other areas



